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BUILDING
A HEALTHY FUTURE

PARTNERING THROUGHOUT
THE PRODUCT LIFE CYCLE
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The versatility of two-piece hard capsules
enables them to be used at every stage
in the drug development cycle.

Eliminating the need to switch formulations
after the initial studies to other dosage
forms, hard capsules reduce the effort
required for testing and validation. Essentially
they provide a simple way to minimize the
workload during development and hence
speed up the process to market.

Contact our Scientific Business Development experts about our dedicated products, as well as
for support during every stage of drug development design, from dosage form selection to clinical trials.

THE CAPSULE LAB TOTE

The Capsule Lab Tote enables quick and easy
access to capsules for early development
projects in the laboratory. Presented in 20
individually-sealed aluminium bags (containing
approximately 100 capsules each), within a
fiber-free container, the capsules are thus
protected from risk of contamination.*

THE SPECIALIST GUIDE

The Specialist Guide helps formulators
select the final capsule dosage form

by displaying a comprehensive overview
of the Qualicaps® portfolio of capsules
regarding colors, sizes and print options.
The tool also includes a display of capsules
that illustrates the variety available within
each of these customization parameters.

THE R&D SAMPLE BOX

The R&D Sample Box, designed to hold
between 1,000 and 25,000 capsules inside
a protective liner bag*, is the ideal size for
development projects and small-scale filling
trials. Made of a fiber-free material apt for
GMP environments, the box is also reusable
and recyclable, in line with our KAITEKI
philosophy regarding environmental
sustainability.*

*Each aluminium bag is clearly labeled (product type, size, colour, item number, quantity and manufacturing date)
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